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Abstract
Corporate social responsibility became acquainted with a considerable evolution from a phenomenon
little known and practiced by corporations, to a fundamental start-up priority, for both large and
small companies. The involvement of corporations in solving global problems (such as global
warming, low level of education, poverty eradication, equality between individuals and respect for
human rights) is a widespread trend nowadays. In this paper, the authors tried to reproduce the
methods of implementing the measures of social responsibility of the companies, which contribute to
supporting of the sustainable development, for some representative industrial branches (the industry
and the services of the IT sector, the car construction industry, the food industry, the light industry,
the mining industry, the cosmetic industry), by presenting the most relevant social responsibility
campaigns encouraged by various companies. The corporate responsibility of the corporations has
undergone an alert development, evolving from a little known phenomenon and, even less, practiced,
towards a controversial subject, on the basis of which numerous works have been elaborated,
constituting a fundamental strategic priority in the business process nowadays. Sustainable
development and corporate social responsibility are compatible elements and points of view that need
to be taken into consideration in the company's development strategy, with benefits for both the
company, the environment, and all stakeholder categories.
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1. Introduction
The three aspects of sustainability (economic, environmental and
social) are translated into an approach to corporate sustainability [28], [49].
Corporate sustainability has been presented as the ultimate goal for
corporations, which meet the needs of the present without compromising
the ability of future generations to meet their own needs [49].
Reports on annual financial performance, sustainability and
governance disclosure often fail to link the organization's strategy, financial
performance, and environmental, social, and governance issues [36].
The need for corporate social responsibility can be seen as a way to
give life to the company in the social landscape, contributing positively to
receiving the same thing. Some critics see corporate social responsibility as
an ideological movement meant to make the power of multinational
corporations known, others as a theft from company’s employees[33].
The move to corporate responsibility in business practice is a
response not only to the negative environmental effects that the
organization can have, but also to evaluate the economic and social effects
of the organization on a global scale. In general, corporate sustainability
focuses in the long term on the social and environmental economic impact
of the organization and their interactive effect[52].
A corporation that successfully integrates sustainable development
into its strategy, both in terms of its operation and the types of goods it sells,
it is called a corporation that promotes sustainability. But it also depends on
the intensity the corporation promotes the development of sustainability[7].
Nowadays, the concept of corporate social responsibility has several
approaches, as pragmatic/ rational (companies take measures to adopt
socially responsible behavior in order to obtain long-term competitive
advantages); ethical (corporations are obliged to assume responsibilities
beyond the economic sphere, taking into account their status within the
community; in terms of social pressure (Corporations are required to keep
up with the demands that come from the social sphere, from the community
in which they operate) [21].
The corporate responsibility of corporations is present at the
intersection of the sphere of corporation’s influence with the
aforementioned fields [37].
A corporation that successfully integrates sustainable development
into its strategy, both in terms of its operation and the types of goods it sells,
it is called a corporation that promotes sustainability. But it also depends on
the intensity the corporation promotes the development of sustainability[7].
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2. Theoretical Background
The specialized literature attempts in many ways to highlight the
importance of corporate social responsibility in business strategy. Some
authors even believe that "Corporate Social Responsibility initiatives must be
integrated and internalized by the organization so that they are placed at the
heart of the organization" [17], to gain benefits such as: improving corporate
reputation, gaining customer confidence, increasing employee motivation or
quota market.
In a recent study (2019) [53], a legal analysis is performed,
considering whether foreign multinational companies working in Pakistan
comply with CSR provisions and norms and, if so, to what extent these
principles are respected. The study focuses more on identifying laws, rules
and regulations in both international and national legal frameworks and aims
to analyze the impact of CSR compliance especially on human rights, the
environment and sustainable development. The results of the study show
that the implementation and enforcement of these policies that support
sustainable development are still in its early stages.
In another study [30], it was examined whether the CEE entities
integrate economic, social and environmental aspects/policies in business
activities in accordance with the principles of sustainable development that
have a positive impact not only on the economic performance and on the
company's relations with employees, business partners, customers, with the
community and region of which it is part but also on the constant reduction
of the impact on the environment through the sustainable development of
human resources, community and society [39]. The authors concluded that
business sustainability is high in CEE enterprises, and is linked to
technological progress, paying special attention to pollution, health and
safety.
Some studies confirm that economic entities publish social and
environmental information only to be within the limits of legality in the field
in which they operate. It has also been found that less performing entities
publish performance-related information[3].
Applying the concept of sustainable development at the company level
takes into consideration the corporate responsibility - resulting from the
need for companies to adapt to survive in a company a context in which
globalization and civic activism are increasingly changing radically[6]. This
type of approach has been taken up at the level of large companies around
the globe who are committed to sustainable or sustainable development and
adopt reporting principles that are based on the concept of the triple balance
sheet / objective[38].
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This has been also mentioned by author Jeffrey [27]: "From the
Brundtland report, the concept of sustainable development has passed beyond the original
inter-generational framework, in order to be able to focus more on the objective of
sustainable and inclusive economic growth." As the concept became wide larger, it
focused more on economic development, social development and
environmental protection for future generations[29].
An interesting approach is also given by author Shaker (2015)[42],
who points out that sustainability is related to the equilibrium between
human being and environment: "It has been suggested that the term
sustainability should be seen as a target of human-ecosystem equilibrium
(homeostasis), while sustainable development refers to the holistic approach
and time processes that lead us to the end of sustainability".
Maon et al. (2010)[31] develops the phenomenon of corporate social
responsibility during seven stages, divided into three cultural phases of the
organization: reluctance to the phenomenon of corporate social
responsibility (CSR phenomenon being ignored, or even rejected),
understanding of the phenomenon (corporations becoming familiar with the
principles of the phenomenon) and its incorporation into the landscape
(corporations integrating the phenomenon into their own activity. This
model is different from the existing ones, because it highlights the stage of
development of the organizational culture (corporations being divided into
those that accept and adopt socially responsible behavior and those that do
not). This development is achieved by integrating corporate social
responsibility programs and policies [5].
In recent years, corporate social responsibility has served as a mean
used by companies to comply with the provisions regarding the environment
and has contributed, at the same time, to increasing the competitiveness of
the company[8]. For example, consumers are more attracted to buying
products from companies that donate funds and goods to non-profit
organizations and schools, use products that do not affect the environment,
and practice volunteering.
The online presence, which is widespread today, can have both
positive and negative effects on the company's image. The social
responsibility that corporations prove or not, is part of the benchmarks that
differentiate corporations, influencing the consumer's decision. Also, a good
image also influences the decision of the employees to choose one company
to the detriment of another. Businesses that ignore social responsibility have
a minus from the beginning. The social reputation has a special impact on
the company's image and, implicitly, on its profitability and success.
Most companies separate the section dedicated to Corporate Social
Responsibility, within the sustainability reports in four major categories: the
209
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environment, employees, the retail market and society. Regardless of the
succession and form in which the four concepts are addressed in the
sustainability reports of companies, they are all defining elements in shaping
the image of corporate social responsibility and, for this reason, most
companies do not omit information about these four big spheres[2].
Lately, the big corporations present their business activity in a more
transparent and responsible way. Thus, for businesses to be able to fulfill
their obligations in accordance with the ethics of stakeholder responsibility,
they must provide relevant, timely and understandable information about
their activities through corporate reports. The company's conventional
reports on annual financial performance, sustainability, and governance
disclosures often fail to link the organization's strategy, financial results, and
performance to environmental, social, and governance issues. Recognizing
the inherent shortcomings of existing reporting models, there is an
increasing trend of moving towards integrated reporting. A study in this
direction was developed by Clayton, et al (2015) [9], showing the impact of
the transition from sustainable reporting to integrated reporting on the nonfinancial disclosure of eight companies in South Africa using the content
analysis of the annual reports.
According to the Global Reporting Initiative (GRI), sustainability
reporting is the practice of measuring, disclosing, and being responsible for
internal and external stakeholders in organizational performance for
achieving the sustainable development goal. A sustainability report should
provide a balanced and reasonable representation of the sustainability
performance of the reporting organization, including positive and negative
contributions” [24].
On the basis of this weaknesses background of the existing reporting
models, integrated reporting appeared as a preferred approach (IRCSA,
2011)[23]. Integrated reporting is defined as "a holistic and integrated
representation of the company's performance in terms of both its financing
and its sustainability" (IoDSA)[26: 54].
In the last years, the corporate social responsibility has served as a
means used by companies to respect the provisions related to the
environment and has contributed, at the same time, to increase the
competitiveness of the company[8].For example, consumers are more
attracted to buying products from companies that donate funds and goods
to non-profit organizations and schools, use products that do not affect the
environment, and practice volunteering.
Corporate social responsibility became acquainted with a
considerable evolution from a phenomenon little known and practiced by
210
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corporations, to a fundamental start-up priority, for both large and small
companies[35].
In 2018, the focus was on eliminating inequality and workplace
unpleasantness (inequality does not only mean promoting the female role,
but also the equal treatment offered to employees regardless of culture,
language, age, sexual orientation, disabilities and experiences).The year 2018
brings, in addition, from the perspective of corporate social responsibility,
and a significant concern regarding the protection of personal data[33].The
forecasts for the following years, from the perspective of corporate social
responsibility, provide: the need for specialists in the field of corporate social
responsibility in order to be able to offer trainings or even to be employed;
the concern to organize a completely ethical supply chain; measures to be
taken in order to reduce the magnitude of natural disasters through better
planning and restriction in terms of construction and development; concern
to reduce or even eliminate carbon emissions by using alternative fuels (the
electric car represents a relevant example in this respect). The new
workforce is made up of those born since the second half of the 1990s and
is expected to develop digitalization, flexibility in the workplace, freedom of
choice, equality in rights and transparency in the workplace from them.
Sustainability assessment is a growing concern worldwide, with the
implementation of the United Nations 2030 Agenda, thus finding the
appropriate tools to ensure full coverage of environmental, social and
economic issues in light of cultural, historical perspectives - retrospective
and prospective - respectively institutional and to allow the participation of
several stakeholders [50].
SDGs reflects a balanced agenda of economic, social and
environmental goals and targets (In achieving the SDGs, countries will need
to recognize and appreciate the existence of potential tradeoffs and develop
ways of managing them. It should also identify complementarities that can
promote significant progress[34].

3. The methods of implementing the measures of social
responsibility of the companies
A Corporate Social Responsibility strategy invariably requires its
implementation, a complex process consisting of: implementing
management systems aimed at improving the quality of corporate
governance and implementing the principles of sustainable development;
organizing systemic interaction with stakeholders to maintain a balance of
interests and minimize potential risks; forming a policy defining the
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objectives and a system of measures for the key areas of social responsibility
of business; increasing the transparency and openness of the company; the
usage of a clear system of performance indicators to measure the results of
CSR implementation.
In table 1, the authors tried to reproduce the methods of
implementing the measures of social responsibility of the companies, which
contribute to supporting of the sustainable development, for some
representative industrial branches by presenting the most relevant social
responsibility campaigns encouraged by various companies, clearly defined
in table 1.
Table 1. International practices of socially responsible companies
Field of
activity

Representative
companies

Google [20]

IT
industry
and IT
services

Microsoft
[18]

Concerns, initiatives and actions
support sustainable development

that

They use 50% less energy than any other
organization of this type
They apply measures to reduce water consumption
and the amount of waste
They aim to reduce carbon dioxide emissions.
They buy / produce 24% renewable energy
They generate over 3 million kWh of pure energy
on the Mountain View campus.
Within the support measures of the local communities
there can be identified:
The Lagos Solar project provides for the use of
batteries charged by solar panels in Nigeria.
Temenos. Microsoft Cloud has created international
software that gives people in Myanmar (deprived of
access to the banking system) access to financing
services.
Microsoft`s 4Afrika - is an initiative that supports
young Africans, entrepreneurs and business leaders.
YouthSpark - provides support for education,
finding a job and entrepreneurship for 300 million
young people.
Initiatives and actions concerning the Education
and mobilization of workers: Standards of Business
Conduct - offers a training program for employees
valid in 17 languages. In 2016 more than 99% of
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Sony [16]

Apple [43]

BMW [48]

Carbuilding
industry
Mercedes
Benz [46]

Microsoft employees completed such a program.
Within the measures for the Safety and Health of
Workers, as well as respect for Human Rights, two
entities are noted: Microsoft CARES (offers
personal and family counselling services, stress
management and help for children and the elderly)
and Microsoft Ergonomics (offers training
programs and special equipment regarding medical
needs).
Within the support measures of the local communities
there can be identified:
For the Next Generation are programs that aim to
ensure safe jobs and in conditions that do not
threaten the health status, specific to each type of
individual.
Road to Zero - its motivation is to reduce the human
impact on the environment.
Health education programs offered to women in
India and China;
Educational programs for employees to advance in
their careers;
Promoting Zero Waste Program;
Reduction of energy consumption and gas
emissions.
The Ecological Education Development Project in schools promotes ecology among young people.
BMW China Culture Journey - promotes traditional
Chinese culture and supports sustainable
development and protection of intangible cultural
heritage.
BMW JOY Home – aims to help underprivileged
children in the underdeveloped regions of China
and enables both company employees, customers,
suppliers and associates to offer help. The company
aims to help by the mentioned campaigns over one
million people by 2020.
Daimler We Care aims to promote social progress all
over the world, considering that business oriented
towards social responsibility supports the evolution
of society.
Think Healthy, Thing Wealthy! – aims to solve the
issues regarding the health status of the population,
access to drinking water and facilitating access to
sanitation services. It also includes measures to
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Volkswagen
[51]

Ford [44]

LeviStrauss
& Co [10]
Light
industry

protect the environment and reduce global carbon
dioxide emissions.
Better Today Better Tomorrow – aims to improve living
conditions in India by: providing quality education
and skills development, eradicating poverty,
promoting equality, ensuring access to safe water,
sanitation, reducing hunger and promoting a
healthy lifestyle.
Helping Together - integrates refugees coming to
Europe.
CESMO (CorredorEcologico de la Sierra Madre Oriental)
- protects biodiversity in Northeast Mexico.
A day for the Future – an initiative implemented since
2002 by which employees voluntarily donate one
day's salary, and these funds are granted to various
social causes.
Casa del Sol - offers help to orphaned children or
those who have been victims of abuse by offering
medical support, both physically and mentally, for
their reintegration.
The company is working on reducing carbon
emissions with the initiators of the Paris Climate
Accord;
It is considering launching 40 fully electric hybrid
cars by 2022;
Better World initiated by the Ford Fund in
partnership with the Global Giving Foundation aims:
to associate with World Vision in Laos for cleaning
the hospitals, to collaborate with the American
Chamber Foundation Philippines in the Philippines
to support communities through the Gawad
Kalinga Development Agency, including repair of
houses, education of children and medical activities,
purchase of wheelchairs for people with disabilities
in Africa, and so on.
It aims to reduce the impact on the environment by
regulating human rights and environmental
provisions.
It promotes a campaign to reduce water
consumption in its own manufacturing, having
already saved one billion liters of water.
Promotes education, health, supports vocations,
contributes to eradicating hunger and poverty,
maintaining an ecological balance within favorable
214
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Food
industry

limits, conserving natural resources, as well as
implementing rural development projects.
Patagonia
The company has a huge history of social
[12]
responsibility because since 1944 the organic cotton
has been used and its quality was guaranteed by
farmers.
It is working on granting a wage that allows a decent
living for the workers, and this is not a simple
minimum wage that barely guarantees the existence;
It uses renewable energy sources, measures the
carbon emissions and donates 1% of revenues from
sales to environmental conservation efforts.
TOMS
TOMS - Blake Mycoskie, the founder of the
Shoes
company, offered 60 million pairs of shoes to
[11]
needy children, based on the simple idea that for
every pair of shoes sold, another pair was offered
to a child in need.
TOMS Eyewear has cured the eyes of 400,000
people
TOMS Roasting Co. - provides drinking water for
about 335,000 weeks in the territory of six
countries,
TOMS Bag Collection supports bringing newborns to
the world by providing training for those who
attend births, and goods that the mother needs.
Coca Cola Starting with 2017, it promotes the female presence
[54]
through training programs and mobile applications,
special (launched for the first time in Malaysia) and
thus offering the possibility of 660.000 women to
become entrepreneurs.
ENGINE (Educating Nigerian Girls in New Enterprises
program) conducted in partnership with the
Department for International Development in the
United Kingdom. It targets girls in Nigeria aged
between 16 and 19, aiming to provide them with
educational opportunities that translate into
consistent economic benefits.
RAIN- Replenish Africa Initiative ensured access to
drinking water in 39 African countries in 2017.
The motto of World Without Waste aims to use only
recyclable materials until 2025 to reduce long-term
pollution. Coca Cola has recently invested in trucks
fueled by alternative fuels to reduce pollution (by
25% by 2020).
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McDonald’s
[19]

Kraft Heinz
[25]

Other
comprehen
sive
CSR
programs in
the
food
industry
[22]

In 2003, Coca Cola mobilized in Romania about
250 of its employees for the rehabilitation of parks,
children's playgrounds and painting of public
fences.
RMHC (Ronald McDonald’s House Charities) –
supports local communities by providing free
accommodation to children with serious illnesses
who need long-term treatment.
McDonald’s Hamburger University - founded in 1961,
has 7 campuses worldwide and offers training
programs to managers and employees.
Operation Smile – dates from 1999, when a team of
plastic surgeons doctors sponsored by the company
operated at “GrigoreAlexandrescu” hospital in
Bucharest about 200 children with congenital facial
malformations.
The entire McDonald`s chain invests in special
equipment to reduce energy consumption.
To Be the Best Food Company, Growing A Better World
seeks to improve the social environment and hold
the leading position in the field.
Together for Children (2002) renovated six pediatric
hospitals in Romania, allocating a total of $ 200,000
as a result of the sale of the company's products.
The company wishes that the methods of
procurement of palm oil should take place in an
ethical manner, avoiding deforestation and forests
with a significant degree of conservation, strictly
respecting the law and human rights, being strictly
prohibited the exploitation of children or forced
labor.
Sustainable Agriculture Initiative (SAI) – promotes
sustainability within the agricultural system.
The Danish Food and Drink Federation – sets high
quality standards for food and beverages.
The European Food Sustainable Consumption and
Production Round Table – initiative from the publicprivate sphere, which promotes sustainable
consumption and production, especially in Europe,
but also establishes measures for the protection of
the environment.
Fairtrade International (FO) – aims to create better
working conditions for farmers and measures to
protect the environment.
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Glencore
[47]

Rio Tinto
Group [13]

Mining
industry

Mott
Macdonald
[40]

Nu Skin
Cosmetic [15]
industry

It is involved in actions to bring benefits to the
company by hiring residents in their own company
(80% of employees are residents, and 63% of
managers as well) and by promoting the local
economy (invests over 15.1 billion dollars in local
suppliers and 134 millions of dollars in
infrastructure).
It tries to reduce the impact that comes from the
corporation on the environment, takes measures to
maintain the health and well-being, both of the
employees and of the surrounding local
communities.
The mining company argues that commitment to
sustainable development is an essential factor for
their business.
The areas targeted for improvement are: natural
resource management, climate change, local
employment, human rights defense, donations,
supporting the education system and so on, the
most relevant example being the way it is
approached. biodiversity conservation.
In 1993 they associated with EarthWatch Institute
(Environmental Charity Foundation, founded in
1971 - United States of America, providing a
unique model of science to citizens to raise funds
and recruit people to participate in field research to
understand “nature's response” to accelerating
global change, and this involves over 100,000 hours
of research annually) and involves 24 employees in
this program.
They discovered a number of strategies and tools to
support a program to inform the population about
HIV and methods to prevent this disease.
Under the motto Equality, Diversity and Inclusion
(EDI) the company advocates for a favorable
workplace climate, ethical behavior, collaboration
with suppliers who act socially responsible,
encourages employees to contribute to the wellbeing of the community.
It initiates a movement to reduce hunger in Malawi
(a small country in Africa, severely affected by
hunger and poverty). Unlike TOMS and Juntos,
this company does not make donations, but offers
consumers the opportunity to buy and donate food
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ColgatePalmolive
[45]

Avon
Cosmetics
[14]

to needy children, an initiative that provides food
for 100.000 children daily.
They participate positively in the social
environment through the following measures:
reducing the risk of employees' illness by 15%;
encouraging a healthy lifestyle; ensuring a safe
working environment for employees; offers
trainings and products to employees and users;
collaborates with animal shelters, ensuring a shelter
for over 2 million dogs and cats; brings to the
society the importance of constant hand washing.
Volunteers through Colgate Cares Day and Colgate
Bright Smiles, Bright Futures.
Avon Breast Cancer Crusade, a brand that stands out
for breast cancer measures, comprising 58 states,
raising $ 740 million for breast cancer research,
education and care.
Speak Out Against Domestic Violence, a campaign
aimed at reducing domestic violence, based on
donations and fundraising.
They stand out ethical behavior, social inclusion,
enhancing the female role in society, reducing
pollution and deforestation.
Source: own elaboration

Information technology has been rising lately in the context of fierce
competition and, implicitly, numerous innovations. We can say that the
companies in the technology industry would be most able to implement
social responsibility programs, having the advantage of the latest
technological discoveries, which facilitate their activity, these corporations
being suitable to conclude collaborations/coalitions in order to design a
better future. Large IT companies say they are investing considerable
amounts in order to discover renewable energy sources, they are investing in
the education sector and they are supporting young people in finding a job,
they are taking measures to reduce water consumption and carbon
emissions, they are investing in the medical sector, advocates for well-being
and safety at work[3]. The technological sector can also be used effectively
to influence the public's decision, in order to act in favor of developing the
social environment.
It is well known that the car-building building industry is among the
most developed industries in the world, which is why, the extent of its social
responsibility, through the measures adopted, is more significant. These
218
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companies maintain a stable balance between a successful business model
and the support for social causes[55]. Because the car-building industry is
primarily responsible for the high level of pollution, most of the companies
in this branch are trying, first and foremost, to demonstrate social
responsibility, to reduce carbon dioxide emissions, and also to support the
cross-cultural diversity, innovation, mobility and social inclusion,
implementation of instructional programs for children regarding the
circulation on public roads and creation of new generations of engineers[32].
The light industry is constantly moving and in a permanent
production process, because the life cycle of the goods produced by this
industrial branch is not a long one, and the trends are constantly changing.
Being a sector that encompasses a large percentage of the existing
workforce, companies in this industry must show a constant concern for the
well-being of employees, their health and safety at work, not only within the
company, but also within the entire supply chain[41]. Also, the
representatives of the light industry are constantly supporting the
development of the education system, the obliteration of the poverty and
hunger, the rural development and the underprivileged nations. The entire
process of producing and selling textiles affects the social environment in
various ways, the most significant effects being: high carbon dioxide
emissions (because they use pesticides, oils, paint), large quantities of textiles
are recycled (as a result of the cycle of short-living products), and also
serious health problems, such as bulimia and anorexia.
If we refer to the food industry, this is one of the most problematic
issue, both for developing countries, where hunger is an extremely delicate
subject, and for a number of other states, where obesity gathers victims. For
this reason, companies in the food industry are developing social
responsibility programs, especially for the two extremes that dominate:
reducing obesity or eradicating hunger [1]. In the context of corporate social
responsibility, the food industry is mainly related to the impact on the
environment (for example, consumption and waste of energy and water,
environmental protection) and to the working conditions. The companies in
this industry also support: donations, capitalization food waste, reducing
hunger, promoting responsible drinking, facilitating access to safe drinking
water, educational campaigns, reducing carbon dioxide emissions,
accommodation for the needy, reducing tobacco consumption, and
promoting animal welfare [22].
The companies operating in mining industry participate to the
improvement of the social environment by: making available to the
community some jobs, promoting and respecting human rights and creating
favorable conditions for employees in the workplace, this topic being a
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sensitive and frequently discussed topic resulting from a large number of
accidents. The companies also support: infrastructure development,
providing assistance to the needy (food, shelter), educational and
recreational programs, investments in the medical sector, biodiversity
conservation, supporting sustainable development and so on.
Within the cosmetic industry, corporate social responsibility plays a
particular role, this being demonstrated by the way this phenomenon
manifests itself in companies, being concerned with the social environment,
starting from the fact that it uses eco ingredients, does not test the products
on animals, does not adopt discriminatory behavior towards customers in
terms of product quality and strictly respects human rights and freedoms.

7. Conclusions
Although the same directions for supporting sustainable
development by companies are pursued (environment, employees, ethical
behavior, volunteering, community, etc.), each industry has certain
particularities, having a different impact on the social environment and,
implicitly, the adopted responsibility measures being different from one
industrial branch to another, and thus the companies will follow to a greater
extent certain aspects depending on the specific activity.
Being aware of the importance given by consumers to social
responsibility, most companies also focus their efforts in this direction, the
results contributing to improving the image of the company and, of course,
to the welfare of the company in general.
The corporate responsibility of the corporations has undergone an
alert development, evolving from a little known phenomenon and, even less,
practiced, towards a controversial subject, on the basis of which numerous
works have been elaborated, constituting a fundamental strategic priority in
the business process nowadays.
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